Presentation Skills Workshop 2023
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WHAT MAKES A GREAT PRESENTER?
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LAST LETTER CONVERSATION




MODES OF LISTENING
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REFLECTIVE LISTENING




REFLECTIVE LISTENING

WE PAY ATTENTION 10:
WORDS

JUDY LANGUAGE
BEHAVIOR
UNDERLYING  ENERGY




REFLECTIVE LISTENING FORMULAS
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. DELIVER THE TALK THAT THE AUDTENCE

WANTS T0 REAK USING LANGUAGE,
yTORTES AND VISUALS THATRE
WLTH THE AUDTENCE AND LEA

10 ACTION...”
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WHO IS MY AODIENCE
AND LWOHAT DO THEY
CARE ABOUT?



5 MIN BREAK
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* Humans are hardwired to connect and
recall a story over a fact, which makes
storytelling essential for
businesses. Entrepreneurs
understand the science behind
storytelling and use this tactic to get
people to listen and remember what
they are saying.

In a recent consumer study, 92% of
consumers surveyed said they prefer
commercials and advertisements that
are told in the form a story rather
than plain stats and facts. Can you
think of a commercial or ad that you
saw recently that fits this description?

HME‘D{R
e




What wag their

world like
before?

[ntroduce
the
aolution.

How did
thinge
change for
the
better?

wwuy.improveffect.com
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